
WELSH
ATHLETICS



ATHLETICS IN NUMBERS 
CLUBS

MEMBERS AND PARTICIPANTS

EVENTS 

SCHOOLS WORK 

SOCIAL MEDIA - TOTAL FOLLOWERS AROUND 41K

WEBSITE



WHO WE WORK WITH 



ᵗʰ

ᵗʰ

1. CARDIFF CROSS CHALLENGE



CARDIFF CROSS CHALLENGE
•

•

•

•

EVENT BRAND EXPOSURE 

ONLINE BRAND EXPOSURE 
•

•

•

•

•

•

•



CARDIFF CROSS CHALLENGE
•

•

•

FOR STAFF & VIPS ON EVENT DAYS 

FOR STAFF & VIP’s SEPERATE TO EVENT DAYS
•

TOTAL COST £20,000 + VAT



2. BREAKFAST OF CHAMPIONS 
BUSINESS BREAKFAST FOR STAFF AND/OR KEY CUSTOMERS:
•

•

•

￭
￭
￭
￭

PROMOTIONAL SUPPORT:
•

•

Optional Extras: 
•

TOTAL COST £5,000 + VAT



3. BIG WELSH SPORTS DAY
OBJECTIVE: 

CONCEPT: 
•

•

•

•

•

•

•

TOTAL COST £10,000 + VAT



4. STARTING BLOCS
ABOUT STARTING BLOCS



STARTING BLOCS
•

•

•

•

•

•

•

•

BRAND EXPOSURE 

ADDITIONAL ACTIVATION IDEAS 
•

•

TOTAL COST £10,000 + VAT



5. RUN WALES
Everybody can… Run Wales!

WHO ARE RUN WALES

THE VISION

CURRENT PICTURE



RUN WALES
•

•

•

•

•

•

•

BRAND EXPOSURE 

ADDITIONAL ACTIVATION IDEAS 
•

•

•

TOTAL COST £15,000 + VAT



6. SOCIAL RUNNING GROUP
•

•

•

•

•

•

•

RUN WALES SUPPORT

PROMOTIONAL SUPPORT
•

•

TOTAL COST £8,000 + VAT



7. WELSH SCHOOLS CHAMPIONSHIP
IN PERSON BRAND EXPOSURE AT ALL EVENTS:
•

•

•

•

Online Brand Exposure – Pre, During & After the Event
•

•

•

•

•

•

COMPETITIONS 

TOTAL COST £10,000 + VAT



8. SCHOOL ACTIVATION
OBJECTIVE: 

concept: 
•

•

•

•

•

•

•

•

ADDITIONAL ACTIVATION IDEAS: 
•

•

•

TOTAL COST £15,000 + VAT



https://www.instagram.com/beyondthetrack1/

ABOUT: 
Beyond the Track Podcast

We will be going beyond the tracks, delving into athletes’ stories, speaking 

with leading sports professionals whilst, bringing you the latest action from 

Wales and beyond. We hope you will leave each episode feeling inspired 

and better informed in the world of athletics and running.

WHAT’S INCLUDED: 
 In-Episode Branding:

• “Presented by [Your Brand]” mention in intro & outro

• Custom mid-roll ad read (60-90 seconds, host-read, tailor-made messaging)
• Optional guest co-hosting or interview feature (upon approval)

Digital & Social Promotion:

• Logo/brand mention on all episode artwork

• Weekly shoutouts on Instagram, Twitter/X, and LinkedIn

• Swipe-up links or CTAs in Instagram Stories

• Branded episode clips or reels (1–2 per month)

• Logo and link on our podcast homepage and episode pages

• Featured article or post about your brand (optional)

Bonus Opportunities:

• Giveaway collaboration (your product/service featured in listener contests)

• Live episode/event integration (logo on signage, verbal shoutout, co-branded merch 

opportunities)

• Sponsored survey or listener feedback campaign (get insights directly from our audience) TOTAL COST FROM £6,000 + VAT

9. PODCAST SPONSORSHIP - HEADLINE SPONSOR

ttps://open.spotify.com/show/14WOpQEeNvg4C5EAP0DfGZ

https://podcasts.apple.com/us/podcast/beyond-the-track-
podcast/id1821234274 

https://www.instagram.com/beyondthetrack1/ 

https://youtu.be/EX3xYJ9xIxc?si=rM4oM45HU2pYWfX6

https://www.instagram.com/beyondthetrack1/


WHAT’S INCLUDED:
In-Episode Integration
• “Brought to you by [Your Brand]” mention in the episode intro
• 60-second mid-roll ad read, written by you or co-developed with 

our team for best listener engagement
• Optional custom call-to-action, promo code, or trackable link for conversions

Digital Placement
• Sponsor mention + link in show notes on all platforms
• Your logo or product image (optional) included on the episode 

cover art 
• Branded audiogram for the episode (clip + logo) — great for 

social sharing

Social Promotion
• 1 dedicated Instagram post or Twitter/X post highlighting your 

brand and the episode
• 1 Instagram Story frame with a swipe-up or link sticker
• Optional: LinkedIn post for B2B or thought-leadership tie-ins

Email & Website (Optional Add on)
• Logo & link on episode webpage

TOTAL COST FROM £1,000 + VAT

10. PODCAST SPONSORSHIP - EPISODE SPONSOR



WHAT’S INCLUDED:
In-Episode Placement
• Segment Naming Rights
• “The [Brand Name] Q&A” / “Powered by [Brand Name]” / 

“Brought to you by [Brand Name]”
• Mention during intro and directly before the sponsored 

segment
• 15–30 second host-read message tied to the segment (can 

include CTA, promo code, or key benefit)
• Verbal mention again during the outro: “Thanks again to 

[Brand] for supporting today’s [segment name]”

Show Notes Integration
• Brand mention + link included under the segment 

description in the episode show notes

Optional Add-Ons:
• Logo or name included in segment-related graphics or reels
• 1 Instagram Story or post featuring the segment and 

sponsor logo
• Inclusion in episode-related newsletter section

TOTAL COST £500 + VAT

11. PODCAST SPONSORSHIP - SEGMENT SPONSOR



WHAT’S INCLUDED:
 Multi-Show Exposure

• 15–30 second mid-roll ad spot in up to 3 affiliated podcasts

• (Host-read, scripted or co-developed with your team for brand alignment)

• "This episode is supported by [Your Brand]" mention in each show’s intro or 

outro

• Option to include promo code or unique link to track cross-show conversions

Cross-Podcast Digital Promotion

• Your brand featured in 1 social media post per affiliated show (Instagram, X, 

LinkedIn)

• Shared story frame or reel with your branding on relevant podcast accounts

• Mention in each affiliated show's newsletter (if applicable)

Centralised Web & Email Visibility

• Logo + link placement on a dedicated sponsor section of our podcast network 

landing page

Bonus Opportunities

• Network-wide giveaway or promo campaign (your product featured across 

multiple shows)

• Segment naming rights across a series of related episodes

• Podcast-to-podcast endorsement exchange, where another show gives a 

personal shoutout

TOTAL COST £1,500 + VAT

12. PODCAST SPONSORSHIP - AFFILIATED SPONSOR



ENVIRONMENTAL SOCIAL GOVERNANCE

Staff Volunteering at Events

Come and spend the day at one of our local events and help 

us prioritise sustainability by rewarding spectators and 

athletes who adopt green practices. (Up to 60 staff across 6 

events throughout the year)

Young Athlete Support

Help one of our promising young athletes fulfill their potential. Get regular updates 

and visits from them and share their success with them. (12 months of athlete 

support including monthly updates and 2 face to face meetings per year)

Employee Sports Day

Grab those Eggs and Spoons as we go retro for a Sports Day 

Full of Fun. Featuring a special guest to hand out awards and 

team sweatbands this promises to be an afternoon of staff 

bonding like no other. (Up to 60 Staff per 2 hour event)

Creativity Meets Business

Unleash the creativity within your workforce by giving retired 

athletics equipment a new lease of life and helping the planet. 

(3 sessions per year for up to 25 staff)

Rainbow Run

Support the LGBTQIA+ Community in Wales ahead of the iconic pride event by 

running the parade route through the city centre.

Employee Run Club (For all Abilities)

Take the effort out of exercise by being able to run before, 

during or after work. We create workplace running 

programmes for all abilities at a time that suits your staff (1 

programme with 10 sessions and plan for sustainable 

continuation) 

Wellbeing Walk

Grab your trainers and let’s get outside. Spend purposeful time as a 

group either cleaning up the local area or supporting those in need. 

(3 sessions per year for up to 25 staff)

Asylum Seeker Running Club

Almost 3,000 asylum seekers are supported each year in Wales. Exercising in a safe 

place provides a feeling of community and security they need.

(1 programme with 10 sessions and plan for sustainable continuation) 

Lunchtime Lessons

Hear from some Welsh Athletics Legends as we come to your 

place of work to talk resilience, motivation and what it takes to 

be High Performing in your business.

(Up to 100 staff per 45 minute session. 3 sessions per annum)

LET US HELP YOU DELIVER YOUR ESG STRATEGY THROUGH ATHLETICS 

18k plus VAT for 3 items per year \ 21k plus VAT for 4 items per year \ 24k plus VAT for 6 items per year 
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